
W H A T  I S  S O C I A L  M E D I A ?
 
A N Y  O N L I N E  C O M M U N I C A T I O N  U S E D  B Y  I N D I V I D U A L S  F O R
T H E  P U R P O S E S  O F  S O C I A L  I N T E R A C T I O N  &  N E T W O R K I N G .
T H I S  I N C L U D E S  B U T  I S  N O T  L I M I T E D  T O :  I N S T A G R A M ,
S N A P C H A T ,  T W I T T E R ,  F A C E B O O K ,  Y O U T U B E ,  L I N K E D I N ,  E T C
.  

W H Y  I T  I S

I M P O R T A N T  T O

B E  C A U T I O U S

A B O U T  U S I N G

S O C I A L  M E D I A ?

Make your profile "private" and limit access
to personal information.
Remember you are always representing your
agency.
Always think before you type.
Be aware of the dangers of posting photos. 

Write or publish anything you wouldn't
want on a billboard.
"Friend request" clients, former clients, or
their families.
Use the Internet as a forum to "vent"
about your work, agency, or clients.

Protecting clients' personal
information, even if you think no
one will see it.
Divulging too much information
may lead to threats, violence,
and/or loss of employment
Protecting your program from
misrepresentation, loss of
credibility, respect, and even
funding
Protection from lawsuits

Agencies and staff are bound by law and
professional ethics

treating clients with dignity and
respect
Honoring clients' right to
confidentiality
Maintaing appropriate boundaries
with clients

Representing yourself online should be
done with the same level of
professionalism displayed in any other
public area
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R E P R E S E N T I N G  Y O U  A N D

Y O U R  A G E N C Y  O N L I N E :

DO: DON'T:

Professionalism:Protection: 


